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INTRODUCTION TO FASHION

Module Description:

The Introduction to Fashion module aims to provide students with a comprehensive understanding
of the culturalization and historical influences on fashion. Through this module, students will delve
into the factors that have shaped fashion over time and explore the intricate interplay between
fashion, economics, politics, and social conditions.

Module Objectives:

To analyze the historical evolution of fashion and its impact on contemporary trends.

To examine the cultural influences on fashion and its significance in society.

To explore the relationship between fashion and economics, politics, and social dynamics.

To understand the concept of fashion sub-cultures and their role in diversifying fashion.

To equip students with the knowledge and skills to create apparel that resonates with diverse

customer bases.

6. To introduce students to trend forecasting methodologies for designing and manufacturing
on-trend apparel.

7. To develop students' competence in understanding how trends influence business and design

decisions.

TEXTILE THEORY, APPLICATION AND DESIGNING

SRS RO




This module delves into the fundamental theories, practical applications, and creative processes
involved in the field of textiles. It provides students with a comprehensive understanding of textile
materials, their properties, and their diverse applications across various industries.

Through a blend of theoretical learning and hands-on practical sessions, students explore the
principles governing the design, production, and utilization of textiles. They examine the
characteristics of different fibers, yarns, and fabrics, as well as the techniques involved in their
construction and manipulation.

Moreover, this module emphasizes the significance of textile design in fashion, interior decoration,
and industrial settings. Students learn how to conceptualize, develop, and execute textile designs
that cater to specific requirements and market trends. They explore various design elements such as
color, pattern, texture, and structure, and understand how these elements influence the overall
aesthetic and functionality of textile products.

Additionally, the module covers topics related to textile technology, sustainability, and innovation.
Students gain insights into the latest advancements in textile manufacturing processes, sustainable
practices, and emerging trends shaping the industry.

By the end of the module, students are equipped with the knowledge, skills, and creative vision
necessary to excel in the dynamic and evolving field of textiles. They are prepared to apply
theoretical concepts to practical design projects, demonstrate proficiency in textile techniques, and
contribute innovatively to the design and development of textile products.

FASHION PORTFOLIO DEVELOPMENT /VISUAL COMMUNICATION IN FASHION.

The purpose of this module is for students to be able to understand technological developments over
the years and how these have had an impact on visual imagery. Visuals have evolved from mere ‘art
pieces’ to various forms of communication through fashion illustration, the use of colour palettes,
storyboards and visual representations of the narrative being communicated. Students in this module
will learn to express/communicate digitally, verbally and through the production of physical
artefacts. Students will, ultimately, understand the role and scope of visual communication in the
fashion industry.

BASICS OF ACCOUNTING AND BUSINESS MANAGEMENT




The purpose of this module is to introduce the student to the fundamentals of business management
and business development. Students will learn the core constructs of management (planning,
organising, leading and controlling) and will understand how these are applied in businesses today.
The students will engage with the key pillars that form the foundation for a fashion business
including: buying, sourcing, marketing, production and the production lifecycle.

DIGITAL PRACTICES/C.A.D

Students will be provided with insight into different digital solutions (Lectra, Adobe Illustrator,
Adobe Photoshop) used by industry for the purpose of design and pattern making. Students will
develop the insight to comment on the usefulness of these tools in relation to their own designs. The
skills gained from this module will culminate in creating a range in the final year of study utilising
the various software products.

DESIGN THINKING AND PRATICE

The purpose of this module is to develop students’ abilities to apply innovative and creative
thinking processes to the design and production process. Students will use design thinking and
problem-solving abilities to develop solutions to sustainability issues experienced in the fashion
industry. The outcomes of this module will further provide students with the basis for their 3rd year
work in Apparel Design and Production.

FASHION MERCHANDISING




The purpose of this module is to enable the student to examine the traditional and non-traditional
(digital) ways in which to start a business. The students will be able to position themselves in the
job market in a manner that enables them to stand out from their competitors through the art of self-
branding. Students will be able to identify gaps in the market in the fashion industry and will be able
to build relationship.

HISTORY OF FASHION

The History of Fashion module provides students with a comprehensive exploration of the evolution
of fashion from ancient civilizations to contemporary trends. Through a chronological and thematic
approach, students examine the socio-cultural, economic, and technological factors that have
influenced the development of fashion over time.

The module begins by examining the origins of clothing and adornment in early human societies,
exploring how cultural practices, climate, and social structures shaped early forms of dress. Students
then delve into key historical periods, including ancient civilizations such as Egypt, Greece, and
Rome, analyzing the clothing styles, materials, and symbolism prevalent during these eras.

Moving through the Middle Ages, Renaissance, and into the modern era, students trace the
emergence of fashion as an industry, highlighting significant developments in textiles, garment
construction, and tailoring techniques. They study the role of fashion in reflecting social status,
identity, and cultural values, as well as its intersections with art, politics, and global trade.

Moreover, the module addresses the impact of industrialization, globalization, and technological
advancements on fashion production, distribution, and consumption. Students explore the rise of
fashion capitals, the influence of designers and tastemakers, and the proliferation of fashion media
and marketing.

Throughout the module, emphasis is placed on critical analysis, research, and interpretation of
historical sources, including visual representations, primary documents, and scholarly texts.
Students engage in discussions, presentations, and written assignments that foster a deeper
understanding of the complex and dynamic nature of fashion history.

By the end of the module, students develop a nuanced appreciation for the multifaceted
relationships between fashion, culture, and society. They gain insights into the significance of
historical context in shaping contemporary fashion trends, and are equipped with the knowledge and
analytical skills to critically evaluate the past and present of the fashion industry.

COMMUNICATION SKILLS IN ENGLISH AND CRITICAL THINKING.



The Communication Skills in English module is designed to enhance students' proficiency and
confidence in oral and written communication within academic, professional, and social contexts.
Grounded in theoretical principles and practical applications, this module equips students with the
essential language skills necessary for effective communication in English.

The module begins with an overview of the fundamental components of communication, including
verbal and nonverbal cues, active listening, and interpersonal dynamics. Through interactive
lectures, discussions, and activities, students learn how to express themselves clearly and
coherently, adapt their communication style to different audiences and purposes, and engage in
meaningful dialogue with others.

A focus on written communication encompasses skills such as academic writing, business
correspondence, and creative expression. Students learn how to structure essays, reports, and
research papers effectively, develop coherent arguments, and use appropriate language conventions
and citation styles. They also explore techniques for crafting persuasive emails, memos, and
professional documents tailored to specific contexts and audiences.

In addition, the module emphasizes the importance of critical thinking and information literacy in
communication. Students learn how to evaluate and analyze sources, discern credible information
from misinformation, and integrate evidence effectively to support their ideas and arguments.

Furthermore, the module integrates technology-enhanced learning tools and resources to support
students' language development and digital literacy skills. Students engage in online discussions,
collaborative writing projects, and multimedia presentations, leveraging digital platforms to enhance
their communication abilities in diverse contexts.

Throughout the module, students receive constructive feedback on their language use, writing style,
and presentation skills, allowing them to identify areas for improvement and refine their
communication techniques. They also have opportunities to practice communication skills through
role-plays, debates, and real-world simulations, honing their ability to communicate confidently and
effectively in English.

By the end of the module, students emerge as proficient communicators capable of articulating their
ideas, collaborating with others, and navigating various communication challenges with clarity and
professionalism. They are equipped with the language skills and strategies needed to succeed
academically, professionally, and personally in an English-speaking environment.



GARMENT CONSTRUCTION

The Garment Construction module provides students with a comprehensive understanding of the
principles and techniques involved in the creation of garments. Through a combination of
theoretical knowledge and practical hands-on experience, students learn the skills necessary to
transform design concepts into finished garments with precision and craftsmanship.

The module begins by introducing students to the basic elements of garment construction, including
pattern drafting, fabric selection, and garment assembly. Students learn how to interpret and
manipulate commercial patterns, taking into account variations in sizing, style, and fit to
accommodate diverse body types and design requirements.

Building upon this foundation, students explore a range of sewing techniques and construction
methods used in the production of garments. From seams and finishes to hems and closures,
students gain proficiency in executing each step of the garment-making process with accuracy and
attention to detail.

Moreover, the module covers advanced topics such as draping, tailoring, and couture techniques,
allowing students to expand their repertoire of skills and techniques. Through practical projects and
assignments, students have the opportunity to apply their knowledge and creativity to the design and
construction of bespoke garments, experimenting with different fabrics, silhouettes, and
embellishments.

In addition to technical skills, the module emphasizes the importance of problem-solving, critical
thinking, and quality control in garment construction. Students learn how to troubleshoot common
issues that arise during the construction process, identify areas for improvement, and implement
solutions to ensure the integrity and durability of their garments.

Furthermore, the module addresses contemporary issues and trends in garment construction,
including sustainable practices, ethical sourcing, and digital technologies. Students explore
innovative approaches to garment production and consider the impact of these practices on the
fashion industry and society at large.

Throughout the module, students receive feedback from instructors and peers, allowing them to
refine their skills and techniques over time. By the end of the module, students emerge as proficient
garment constructors capable of producing high-quality garments that meet industry standards for
fit, finish, and craftsmanship. They are prepared to pursue careers in fashion design, garment
production, and related fields, equipped with the knowledge and skills needed to thrive in a dynamic
and competitive industry.



PATTERN MAKING

The Pattern Making module provides students with a comprehensive understanding of the
principles, techniques, and practices involved in the creation of garment patterns. Grounded in both
theoretical knowledge and practical application, this module equips students with the skills
necessary to translate design concepts into precise and well-fitting patterns for a variety of
garments.

The module begins by introducing students to the fundamental concepts of pattern making,
including pattern drafting, manipulation, and adaptation. Students learn how to take accurate body
measurements, draft basic pattern blocks, and modify them to create custom-fit patterns tailored to
individual preferences and design requirements.

Building upon this foundation, students explore a range of pattern making techniques used in the
production of garments. From creating darts and seams to shaping collars and sleeves, students learn
how to manipulate pattern pieces to achieve desired silhouettes, styles, and details.

Moreover, the module covers advanced topics such as pattern grading, fitting, and digital pattern
making. Students gain proficiency in scaling patterns to different sizes, refining fit through mock-
ups and fittings, and using computer-aided design (CAD) software to create and modify patterns
with precision and efficiency.

In addition to technical skills, the module emphasizes the importance of creativity, problem-solving,
and critical thinking in pattern making. Students learn how to interpret design sketches and translate
them into three-dimensional forms, exploring innovative approaches to pattern design and
construction.

Furthermore, the module addresses contemporary issues and trends in pattern making, including
sustainable practices, inclusive sizing, and digital innovation. Students examine the role of
technology in pattern making, such as 3D body scanning and virtual prototyping, and consider the
implications of these advancements for the future of the fashion industry.

Throughout the module, students engage in practical exercises, projects, and assignments that allow
them to apply their knowledge and skills in real-world contexts. They receive feedback from
instructors and peers, enabling them to refine their techniques and approaches over time.

By the end of the module, students emerge as proficient pattern makers capable of producing high-
quality patterns that meet industry standards for fit, style, and functionality. They are prepared to
pursue careers in fashion design, pattern making, and related fields, equipped with the knowledge
and skills needed to excel in a dynamic and evolving industry.



FASHION ILLUSTRATION

The Fashion Illustration module provides students with a comprehensive understanding of the
principles, techniques, and practices involved in visualizing fashion designs through illustration.
Rooted in both traditional and digital mediums, this module equips students with the skills
necessary to express creative concepts, explore design ideas, and communicate fashion narratives
effectively through drawing.

The module begins by introducing students to the foundational elements of fashion illustration,
including figure proportions, pose dynamics, and garment rendering. Students learn how to capture
the essence of fashion through stylized representations of human figures, experimenting with
various drawing techniques and styles to convey mood, movement, and personality.

Building upon this foundation, students explore a range of illustration methods and media
commonly used in fashion design. From pencil sketches and ink drawings to digital rendering and
mixed-media collage, students develop versatility and fluency in expressing their design concepts
through diverse visual languages.

Moreover, the module covers advanced topics such as fashion rendering techniques, fabric textures,
and portfolio development. Students gain proficiency in illustrating different types of garments,
from casual wear to haute couture, and learn how to create compelling fashion illustrations that
resonate with target audiences and industry stakeholders.

In addition to technical skills, the module emphasizes the importance of creativity, experimentation,
and storytelling in fashion illustration. Students learn how to develop their unique artistic voice,
cultivate their signature style, and convey narrative themes and concepts through their illustrations.

Furthermore, the module addresses contemporary trends and innovations in fashion illustration,
including the integration of digital tools and technologies. Students explore the role of digital
illustration software, such as Adobe Illustrator and Photoshop, in enhancing their creative process
and expanding their illustrative capabilities.

Throughout the module, students engage in practical exercises, projects, and assignments that allow
them to apply their illustration skills in real-world contexts. They receive feedback from instructors
and peers, enabling them to refine their techniques and approaches over time.

By the end of the module, students emerge as proficient fashion illustrators capable of creating
dynamic and expressive illustrations that capture the spirit of fashion and resonate with diverse
audiences. They are prepared to pursue careers in fashion design, illustration, and related fields,



equipped with the knowledge and skills needed to excel in a competitive and visually-driven
industry.

FASHION RESEARCHES AND EDITORIALS

The Fashion Research and Editorials module provides students with the knowledge and skills
necessary to conduct thorough research, analyze trends, and produce engaging fashion editorials that
reflect contemporary fashion narratives. Grounded in both theoretical inquiry and practical
application, this module equips students with the tools needed to critically assess the fashion
landscape, identify emerging trends, and create compelling visual narratives through editorial
content.

The module begins by introducing students to the principles and methodologies of fashion research.
Students learn how to conduct primary and secondary research, gather relevant data and
information, and critically analyze fashion trends, cultural influences, and consumer behavior.
Through case studies, literature reviews, and critical discussions, students develop a nuanced
understanding of the socio-cultural, economic, and environmental factors shaping the fashion
industry.

Building upon this foundation, students explore the art of fashion editorial production. From
concept development and mood boards to styling and art direction, students learn how to
conceptualize and execute fashion editorials that communicate distinct narratives and evoke
emotional responses. They study the role of storytelling, visual composition, and creative direction
in crafting compelling fashion narratives that resonate with target audiences.

Moreover, the module covers practical skills such as fashion styling, photography, and photo
editing. Students gain hands-on experience in curating fashion looks, selecting appropriate wardrobe
pieces and accessories, and collaborating with photographers and models to bring their editorial
visions to life. They also learn how to use digital editing software to enhance and manipulate
Images, ensuring a polished and cohesive aesthetic for their editorials.

In addition to practical skills, the module emphasizes critical thinking, ethical considerations, and
professional standards in fashion editorial production. Students explore issues such as cultural
appropriation, diversity and inclusion, and sustainability in fashion media, and learn how to
navigate ethical dilemmas and uphold integrity in their editorial work.

Throughout the module, students engage in practical projects, workshops, and collaborative
assignments that allow them to apply their research and editorial skills in real-world contexts. They



receive feedback from instructors and industry professionals, enabling them to refine their creative
vision and editorial voice over time.

By the end of the module, students emerge as skilled fashion researchers and editorial storytellers
capable of producing dynamic and impactful fashion content that reflects contemporary trends,
perspectives, and values. They are prepared to pursue careers in fashion journalism, editorial
photography, styling, and content creation, equipped with the knowledge and skills needed to thrive
in a fast-paced and ever-evolving fashion media landscape.

LEATHER WORKS

The Leather Works module provides students with comprehensive knowledge and hands-on skills in
the art and craft of working with leather materials. Grounded in both traditional techniques and
contemporary practices, this module equips students with the expertise needed to design, create, and
manipulate leather products with precision and craftsmanship.

The module begins by introducing students to the properties and characteristics of leather, including
different types of hides, tanning processes, and surface finishes. Students learn how to select and
source high-quality leather materials, considering factors such as durability, texture, and suitability
for various applications.

Building upon this foundation, students explore a range of leatherworking techniques and processes.
From pattern making and cutting to stitching, tooling, and finishing, students learn how to
manipulate leather with precision and attention to detail. They develop proficiency in handcrafting
leather goods such as bags, wallets, belts, and accessories, mastering both traditional hand tools and
modern equipment used in leatherworking.

Moreover, the module covers advanced topics such as leather design principles, product
development, and customization. Students learn how to conceptualize and sketch leather product
designs, considering factors such as functionality, aesthetics, and market trends. They explore
techniques for creating bespoke leather pieces tailored to individual preferences and specifications,
incorporating elements such as embossing, carving, and dyeing to add unique touches to their
creations.

In addition to technical skills, the module emphasizes the importance of sustainability, ethics, and
innovation in leatherworking. Students explore issues such as responsible sourcing, waste reduction,
and eco-friendly practices in leather production, and learn how to integrate sustainable principles
into their design and manufacturing processes.



Furthermore, the module addresses practical aspects of entrepreneurship and business management
in the leather industry. Students gain insights into market research, pricing strategies, branding, and
marketing techniques specific to leather products, preparing them to launch and manage their own
leatherworking businesses or pursue careers in the leather goods industry.

Throughout the module, students engage in practical projects, workshops, and collaborative
assignments that allow them to apply their leatherworking skills in real-world contexts. They
receive feedback from instructors and industry professionals, enabling them to refine their
techniques and develop their unique artistic style over time.

By the end of the module, students emerge as skilled leather artisans capable of producing high-
quality leather goods that meet industry standards for craftsmanship, functionality, and aesthetics.
They are prepared to pursue careers as leatherworkers, designers, entrepreneurs, or artisans in the
dynamic and diverse field of leathercraft.

LUXURY FASHION AND PRICING

The Luxury Fashion and Pricing module offers students a comprehensive understanding of the
principles, strategies, and dynamics underlying the luxury fashion market and pricing mechanisms.
Grounded in both theoretical concepts and practical applications, this module equips students with
the knowledge and skills necessary to navigate the complex landscape of luxury fashion, analyze
pricing strategies, and make informed decisions in a competitive global market.

The module begins by introducing students to the concept of luxury fashion, exploring its historical
evolution, cultural significance, and distinctive characteristics. Students examine the hallmarks of
luxury brands, including craftsmanship, exclusivity, heritage, and storytelling, and analyze the
unique value proposition they offer to consumers.

Building upon this foundation, students delve into the intricacies of luxury pricing strategies. They
explore various pricing models and methodologies employed by luxury brands, such as cost-based
pricing, value-based pricing, and prestige pricing. Through case studies and real-world examples,
students examine the factors influencing luxury pricing decisions, including brand positioning,
product differentiation, target market segmentation, and competitive analysis.

Moreover, the module covers key concepts and trends shaping the luxury fashion industry,
including globalization, digitalization, sustainability, and consumer behavior. Students gain insights
into the challenges and opportunities facing luxury brands in today's rapidly changing marketplace,
and explore innovative approaches to pricing and marketing luxury fashion products in response to



evolving consumer preferences and market dynamics.

In addition to theoretical knowledge, the module emphasizes practical skills in pricing analysis,
market research, and strategic planning. Students learn how to conduct market assessments, analyze
pricing data, and develop pricing strategies that align with brand positioning and business
objectives. They also explore techniques for communicating value and prestige through pricing,
leveraging pricing psychology, brand storytelling, and experiential marketing strategies to enhance
brand perception and drive sales.

Furthermore, the module addresses ethical considerations and corporate responsibility in luxury
fashion pricing. Students examine issues such as pricing transparency, fair labor practices, and
sustainability in luxury supply chains, and learn how luxury brands can uphold ethical standards
while maintaining profitability and brand integrity.

Throughout the module, students engage in case studies, simulations, and projects that allow them
to apply their knowledge and skills in real-world contexts. They receive feedback from instructors
and industry professionals, enabling them to refine their analytical abilities and strategic thinking in
luxury fashion pricing.

By the end of the module, students emerge with a deep understanding of the complexities of luxury
fashion pricing and the strategic considerations involved in pricing luxury products. They are
equipped with the knowledge and skills needed to pursue careers in luxury brand management,
marketing, retail, and consulting, and contribute to the success and sustainability of luxury fashion
brands in a dynamic and competitive global marketplace.

DIGITAL PRACTICES/C.AD

The Creative Digital Practices and Computer-Aided Design (CAD) module is designed to equip
students with the essential knowledge and skills required to harness digital technologies for creative
expression, design innovation, and professional practice. Through a combination of theoretical
exploration and hands-on practical application, this module enables students to leverage computer-
aided design tools and digital platforms to conceptualize, develop, and communicate their creative
ideas effectively across various disciplines.

The module begins with an introduction to the principles and concepts of creative digital practices,

providing students with a foundation in digital literacy, visual communication, and design thinking.
Students learn about the role of digital technologies in contemporary creative industries, exploring

topics such as digital art, graphic design, multimedia production, and user experience design.



Building upon this foundation, students delve into the use of computer-aided design (CAD)
software for design ideation, visualization, and prototyping. They learn how to navigate popular
CAD platforms such as Autodesk AutoCAD, Adobe Illustrator, and Adobe Photoshop, gaining
proficiency in tools and techniques for creating 2D and 3D digital designs, illustrations, and
renderings.

Moreover, the module covers advanced topics such as parametric modeling, digital sculpting, and
virtual reality (VR) design. Students explore cutting-edge CAD technologies and applications,
including 3D printing, additive manufacturing, and digital fabrication, and learn how to integrate
these tools into their design workflow to optimize efficiency and creativity.

In addition to technical skills, the module emphasizes creative problem-solving, critical thinking,
and collaboration in digital design practice. Students engage in project-based learning experiences,
collaborative workshops, and design challenges that allow them to apply their digital skills to real-
world design briefs and scenarios. They learn how to communicate their design concepts effectively
to stakeholders, clients, and end-users through digital presentations, animations, and interactive
prototypes.

Furthermore, the module addresses ethical considerations, intellectual property rights, and
responsible use of digital technologies in creative practice. Students explore issues such as
copyright, plagiarism, data privacy, and accessibility, and learn how to uphold ethical standards and
legal regulations in their digital design work.

Throughout the module, students receive guidance, feedback, and mentorship from instructors and
industry professionals, enabling them to develop their digital design skills and portfolio. By the end
of the module, students emerge as creative and digitally fluent practitioners capable of leveraging
CAD tools and digital platforms to innovate, communicate, and excel in diverse fields such as
architecture, interior design, product design, fashion, media arts, and beyond.

TEXTILE DESIGNING AND FASHION PRODUCTION TECHNIQUES

This module introduces students to the fundamental and advanced principles of textile design and fashion
production techniques, with a strong focus on creativity, craftsmanship, and sustainability. It equips learners with
both the theoretical knowledge and practical skills needed to explore, develop, and produce innovative textile
designs and fashion products suitable for diverse markets.



Students will engage with various textile surface design methods including tie-dye, batik, screen printing, fabric
painting, appliqué, embroidery etc, as well as gain insights into textile science, color theory, and fabric behavior.

The module emphasizes hands-on experimentation, cultural relevance, and modern fashion aesthetics, enabling
students to produce creative collections that reflect both traditional influences and contemporary trends.

TEXTILE TECHNOLOGY AND FASHION PRODUCTION TECHNIQUES

This module provides an in-depth exploration of the intersection between textile technology and fashion production
techniques, offering students a comprehensive understanding of fabric science, textile manufacturing processes,
and the technical aspects of apparel production.

Students will study the structure, properties, and performance of textile materials, including both natural and
synthetic fibers, yarn production, fabric construction methods (weaving, knitting, non-woven), and textile finishing
techniques. The module will also introduce learners to innovations in textile technology, such as smart textiles,
sustainable materials, and digital fabric printing.

This module is ideal for students aiming to bridge the creative and technical aspects of fashion, preparing them for
roles in design, production management, or textile innovation.

FASHION TECHNIQUES

This module introduces students to essential fashion techniques used in the creative and technical development of
garments. It covers core practical skills such as draping, pattern drafting, sewing, fabric manipulation, and
surface embellishment. Students will gain hands-on experience with various tools, machines, and materials,
learning to transform fashion concepts into tangible products.

Through guided projects and demonstrations, learners will explore both traditional and contemporary methods used
in the fashion industry to create stylish, well-constructed garments. The module also emphasizes accuracy,
creativity, craftsmanship, and attention to detail.



